THE WRAP UP

Were you a fool?
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It doesn’t matter where you are on the globe, April 1st
is traditionally a day of laughter — be ita fly in an ice
cube or whoopee cushion on a chair, everyone one loves
a good April Fool’s Day prank. At Red PR, however,
April 1 meant something totally different as we teamed
up with the Queensland Fire and Rescue Service
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Along with promoting the key safety messages of the
campaign, the coverage also raised the profile of the
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ation. Make sure that the messages
you communicate to prospective employees
are accurate and true.

coverage to community barbeques and giveaways, the
passion behind the mE.mn scale campaign remained until

again saturate the market with the life-saving message
Don't be a Fool Change your Smoke Alarm Battery.




